
 

 

  



 

 

 



 

 



 

 



St Michael's 

House launch 

'Bring a Book' 
Si Michael's unnse, largest providers of 
community based senices for children 
and adults with intellectual disabil ities 
in Fingal and around the country, has 
launched its 12th annual 'Bringa Book, 
Buy a Book' fundraising campaign, 
which is running fmm March 1 to 8. 

As part of this year's campaign the 
char• ity is encouraging people to 
balance their time by closing the screen 
and opening a book. The campaign was 
launched by RTE broadcaster Bryan 
Dobson. 

To get people thinking about the im• 
portance of balancing screen time with 
technology and reading, St Michael's 
House is ninning an engagi ng social 
media campaign u sing the hashtag % 
BalancetheBooks with the support of 
healthcare recruiter, ServiSotrrce. 

Instagram, and Facebook us• ers will 
be challenged to balance books on their 
head and attempt to take four steps. 
When social media users upload a 
video or image ofthemselves 
completing the difficult challenge, 
SeniSource will donate C+ to the 
charity. All funds raised will directly 
benefit the Summer Supports for 
children with Intellectual disabilities. 

To date, the *Bring a Book, Buy a 
Book' campaign has raised €400,000 
and over 100,000 pre-loved books have 
found new homes. This year marks t he 
first year that a sponsor has supported 
the initiative, and St Michael's House is 
hoping to build on the success of 
previous campaigns. 

Commenting on the campa ign and 
the new 'Balance the Books' challenge, 
Bar bara Wiseman, Head of 
Communications and Fundraising at 
St. Michael's House said: 'For the 
twelfth year of our 'BringA Book, Buy 
A Book' we wanted to highlight the 
importance of balance. As society 
becomes more dependent on 
technology, we have noticed that 
people are spending more time in front 
Of screens. For this reason, we wanted 
to encourage people to balance their 
time with screens and consider taking 
some time during World Book Week to 
pick up some tX)0ks, and get reading 
again.' 

The longstanding 'Bring A Book, 
Buy A • Book' fundraising campaign 
encourages schools, businesses and 
communities to donate their second 
hand books which can then by bought 
by their peers forjust €2 per book. 

Liz Reynolds , CEO at St. Michael's 
• House: The 'Bring a Book, Buy a 
Book' campaign offers a great 
opportunity for parents, carers and 
individuals of all a.ges to donate used 
books and access pre-loved for just €2 
per book. 

We are hoping to encourage 
people to get back into reading and 
to use books as a form of 
entertainment, to broaden 
imaginations and to unwind at the 
end of a long day:' 

The 'Bring a Book, Buy a Book' 
cam• paign was first piloted in 2008 
with 15 dif• ferent locations taking 
part. The campaign has since 
enjoyed growing success with over 
250 locations taki ng part in 2019. 



  

 
 



 

 



 

 

  

  

  

  

  

 

      



FINGAL 

INDEPENDENT 

St Michael's House receive qenerous meal 

deliveries 

SERVICE users from St. Michael'S House 
residential services in Fingal have benefited 
from generous deliveries of homemade 
meals and soups, courtesy of Dublin-based 
catering company Food co, 

Since March, the company have donated  
6,000 meals and 8,000 soups to St. Michael's 
House services, which has provided 
invaluable support to staff teams at 
mealtimes. 

The weekly deliveries from Artizan Food 
Co. have tuy reduced cooking times which 
enables Staff to provide one to one support 
to service users and conduct activities such 
as baking, gardening, reading, and exercise. 

Barbara Wiseman, Head Of 
communications and Fundraising at St. 
Michael's House said: 'On behalf of St. 
MichaeB House. would like to thank the 

team at co. for their generosity 
during this difficult tirne. 

'The meals and soups have been very well 
received byour service users and there are 
never any leftovers at the end Of mealtimes 
— Which is clearly a good sign. 

"Like many others. our service users are 

missing family visits and day trips at this 

time and the delivery of prepared meals 

allows Our Staff to Spend time With 

residents 

Operating since 2005, Artizan Food Co. is 
a full.serviee catering company which caters 
to the private and corporate sector, offering 
a range services ineluding office catering, 
popup catering, managed contracts and 
catering for events. 

Sarah Buchanan, Senior Operations 
Manager at Artixan Food Co. said: At 
Artizan Food Co, we are delighted to 

supportSt Michael's House residential 
services. 

'In the very early days of the pandemic, we 
identified a need to help the many charities 
in and around Dublin as many were forced 

to seale back their cooking on-site Or stop  

  
'Rather than close our production kitchen 

we decided to remain open and to support 

these charities by donating meals to them. 
'W'hen our clients heard about our 

endeavours. a number of them carne on 
board to support us and help us to do more 
than Originally envisaged : 

Strangely enough, this is been a very busy 

period for Artizan Food Co. Four weeks ago, 

the company launched its sister company, 

Eatto (wwweatto.ie) - a new online service, 

Offering freshly made fræen meals, 

produced from the best Irish produce, 

delivered directly to the customet% door. 

t the day.' 



 
Michelle McKinley from St Michael' s House receiving a foo donation from Artizan Food Co. 



 

 

  



 

 

 



 

 

 



 

 

 

 



 

 

 



 

  

 



 

Charity dip at dawn great 
for 'mind, body and soul' 

 
AMONG the 50 hardy 
families who took part in the 
recent Dawn to Dusk Daily 
Dip fundraiser were Amy 
ONeill and daughter Suzie 
(8), who braved the elements 
in aid of St Michael's House. 

The challenge saw 
participants tackle the 
cold waters of the Irish 
Sea in their local area. 
The money raised went 
directly to St Michael's 
House Assistive 
Technology Project, 
which makes information 
accessible for users with 
intellectual disabilities. 

Participants were 
encouraged to set a challenge 
for August, ranging from one 
swim a day for a week, with 
some opting to swim once a 
day for the month. 

Amy, who is a St Michael's 
House staff member from 
Baldoyle, said; "What better 
way to raise funds for a 
great cause than jumping in 
each day for a swim. We set 
a goal to try and get in 
every day, hail rain or shine 
— although we didn't 
expect storm Ellen or 
Francis to get in the way! 
We safely dodged the Lions 
mane jellyfish and we have 

been enjoying our dip each 
day together. I would highly 
recommend It • — Its ' great 
for your mind, body and 
soul," 
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